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PROJECT OVERVIEW 
i was tasked with the role of social media manager on an interim basis at
Pinnapple Insurance ,the role spanned for 2 months and my role was simply
to deliver engaging content,write copy and monitor social media community
management.



TESTIMONIAL
I  A M  P L E A S E D  T O  E X P R E S S  M Y  A P P R E C I A T I O N  F O R  T H A B A N G  M A K H E L E ' S
E X C E P T I O N A L  W O R K  A S  A N  I N T E R I M  S O C I A L  M E D I A  M A N A G E R  A T  P I N N A P P L E .
D U R I N G  H I S  T I M E  I N  T H I S  R O L E ,  T H A B A N G  D E M O N S T R A T E D  O U T S T A N D I N G
C R E A T I V I T Y ,  D E D I C A T I O N ,  A N D  S T R A T E G I C  T H I N K I N G  T H A T  S I G N I F I C A N T L Y
E N H A N C E D  O U R  O N L I N E  P R E S E N C E .
H I S  A B I L I T Y  T O  C R A F T  E N G A G I N G  C O N T E N T ,  M A N A G E  I N T E R A C T I O N S  W I T H
O U R  A U D I E N C E ,  A N D  I M P L E M E N T  I N N O V A T I V E  S O C I A L  M E D I A  S T R A T E G I E S
P L A Y E D  A  V I T A L  R O L E  I N  S T R E N G T H E N I N G  O U R  B R A N D .  T H A B A N G ' S
P R O F E S S I O N A L I S M ,  A T T E N T I O N  T O  D E T A I L ,  A N D  P R O A C T I V E  A P P R O A C H
E N S U R E D  T H A T  O U R  S O C I A L  M E D I A  P L A T F O R M S  R E M A I N E D  D Y N A M I C  A N D
I M P A C T F U L .
W E  W E R E  H I G H L Y  S A T I S F I E D  W I T H  T H E  R E S U L T S  H E  D E L I V E R E D ,  A S  H I S
E F F O R T S  L E D  T O  I N C R E A S E D  E N G A G E M E N T ,  A  S T R O N G E R  C O M M U N I T Y ,  A N D
I M P R O V E D  B R A N D  V I S I B I L I T Y .  T H A B A N G ' S  W O R K  E T H I C  A N D  P A S S I O N  F O R
D I G I T A L  M A R K E T I N G  T R U L Y  S E T  H I M  A P A R T ,  A N D  W E  H A V E  N O  D O U B T  T H A T
H E  W I L L  C O N T I N U E  T O  E X C E L  I N  A N Y  R O L E  H E  T A K E S  O N .
W E  H I G H L Y  R E C O M M E N D  T H A B A N G  M A K H E L E  F O R  A N Y  F U T U R E  S O C I A L  M E D I A
M A N A G E M E N T  O P P O R T U N I T I E S .  H I S  C O N T R I B U T I O N S  T O  P I N N A P P L E  W E R E
I N V A L U A B L E ,  A N D  W E  A R E  G R A T E F U L  F O R  T H E  P O S I T I V E  I M P A C T  H E  M A D E
D U R I N G  H I S  T E N U R E .
—  F A L C O N  W E T
 S O C I A L  M E D I A  S P E C I A L I S T
C O N T A C T : 0 6 7  1 3 4  4 4 9 7



CAPTION COPY 



CAPTION COPY 1
Goal: salessy + fun 



CAPTION COPY 2
Goal: Reinforcing Unique selling point +

Audience scenario involvement



CAPTION COPY 3
Goal: humour + promoting

communication funnels



CAPTION COPY 4
Goal: Unique selling point + plus

engagement



COMMUNITY MANAGEMENT 
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THE CAMPAIGN
THEME IMAGINE

PINEAPPLE
CAMPAIGN



I named this campaign ‘imagine
pineapple’ because I wanted to
make the campaign a multi-
channel,personal and thought
provoking one.The goal of course
was to stick to a saucey and
quirkey tone that best resonated
with Pineapple and at the same
time in doing so,staying below the
normal principles of subtle brand
awareness while low-key showing
off Pineapple's unique selling
points. I use the word “imagine” a
lot to stimulate thought processes
that create a need for Pineapple’s
service. Not to mention that I had
to add in some content holiday
promotions in order to stick to the
goal of the campaign theme. 

The worst that could happen to
you , is probably one of the most
thought provoking things you’d
probably want to avoid. I used this
to my advantage to create
engaging content.The end goal ?
Putting Pineapple at the back of
each follower’s/potential reader’s
mind. 

The Imagine Pineapple theme is
saucey yet I'm just trying to be
subtle but at the end “promote” in
the most subtle , thought tricking
way possible.

I enjoyed creating the campaign
because I was using my key
strength’s in the campaign, the
brand itself gave me more creative
freedom that allowed me to
express myself while at the same
time trying stick to a professional
landscape:

Humour
Copywriting
Social media campaigning
Self depreciating tone
The subtle salesperson 
Creative assets
Attention to detail



DEEP DIVING INTO THE
SOCIALS

STEP 1

FACEBOOK INSTAGRAM
Goal: I was focusing on the visual aspects of the
site. While leveraging hashtags(organic potential
followers) and existing followers. I wanted to be
short and catchy, saucy but at the same time
informative. Considering the short attention span
in mind.

Value: Promoting Pineapple quotes in under 90
seconds as a unique selling proposition.

NB: the clown is a double-edged sword, in one
way the clown could be the person reading the
post at the same time Pineapple is the witty
clown Brand using it against the reader. ( I'm
limited in terms of your brand guidelines) so I
was trying to not do too much beyond the
measurable reason.

Goal: Create an insurance quote promotion
for a rather short attention span
audience.mainly the goal was to be as short
as possible through humour while also
leveraging on the emphasise of Pineapples
unique selling point.

Value: having a caption that promotes a CTA
for website traffic for Pineapple and engaging
content for the right reader. although
engagement is slow on facebook , value
somewhere and somehow is created to the
right person.

X
Goal: leverage engagement as much as
possible, by creating a thread that is engaging
informative, and at the same thought-provoking.
Because X has a lot to offer between
conversations, I created a post with a question. 

Value: promoting a unique selling point,
leveraging the “Drive less, get Blessed benefit”
but also engaging the follower with a thought-
provoking question that leads to understanding
Pineapple's unique selling point.



DEEP DIVING INTO THE
SOCIALS

LINKEDIN
Goal: Create an insurance quote promotion
for a rather well-informed audience. I feel
these individuals don’t mind storytelling (so I
used a multi-image post (3) strategy with
thought imagining visuals and copy. A large
portion is young individuals who are new car
owners, have the leverage to acquire
insurance, and more. I also adopted an almost
educative but saucy tone.

Value: having a caption that promotes a CTA
for website traffic for Pineapple and engaging
content for the right reader.

NB: I used the VW Polo Vivo because I best
felt it was Pineapple’s most insured car. That
can also resonate with a majority of a new
buyer we’d probably be missing out on. 
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LINKEDIN CAPTION



X



THANK YOU


